P

'if%’il' 7fﬂ5[3‘:"t§f; A B4 EE#I} aﬁ*%@é;{;“‘}

4

(1095 2R »EHF437*)

AF109 £ 047 24 p kAt B €iRiLiE
2109 # 05 % 04 p Feided B € R E
AF109 £ 057 14 p Azt R € 3R iE
LR 109 # 06 ¥ 17 p %074 § LB
LR 10£0L 7 06 P k3iet § g3kiL T
y- 5= o BE EER EHU- g
18y | TEY | 1By | TEY|2EY | TEY | EY | TEY
# B A T
) g}:&%?ﬁ%ﬂ*?%%%?%?%%%?ﬂ*
R IREE IR IR IR IR I AR IAE
AR (-)(5)
Native Language | IT 4141212122
r-E2(-)E)
Freshman English | TI 4141212122
= L - B2
... |sophomore English 212 2|2
SARALEE
Civil Society and Culture | 2 | 2 2|2
L F}%IWAVJIW
i [ IWorkplace Ethics 212 2|2
C P CEET Sy
= Application of Computer | 2 | 2 212
’ and Information
i BYyEH(-)()
Physical Education and alala2l2)2]2
Sports | 1T
b3t 21206 |6 |8 |8144(2(2}J0|0|0|0)O0|O0]|0O
el 6] 6 2122210 |0|2]|2
b3t 6]J]6jJojojo|0f)2|2|2|2fJ0|0|2]|2J0|0]|0O0
LR N R 26266 |6 |8 |86 |6|4]410|0]|2|2]J0|0]0
3 BlATAE S
, Innovation Trends 212122 T
e e
“ |, |Pesign Psycology 212 o 2|2
Bl e
i The History of Design | 2 | 2 o 2|2
| |Eawe
i N B E ERE
¥+ | 2D Constructional Design
3L ,’,2 ¢ g2t
ﬁ H% %* 2 2 5 2
g Color Scheme




- FE A R o1 5o R
5 e
IED | TEY | IEYH | TEH L IEH | TEH | LEY | TEY
i p S T
“ | % EE
W A NS N N RIS N I °S
ESuibE
Design Drafting 212 2|2
RSk
Three Dimensional 313 313
Composition
W
Design Drawing 313 313
EEaRBE RSP RIS ¢
The Methodology and 212 212
Creativeness of Design
ESRE SR IED ¢
llustration Techniquesfor | 3 | 3 313
Design
> = iErer 2L
FERE * 2 2 2 2
Typography
HERIFALETFT R K
Script Writing and 212 2|2
Storyboarding
e B O2f 2L
A AR 3]s 3| 3
¥ \Web Page Design
7 I)’}
2 2 Mo iBk 2t
# Bl it s 3|3 3|3
Editorial Design
S B0 At
JPackage Material and 313 3|3
Structure
Bt R L A sk
Introduction to Cross-Media} 2 | 2 212
Marketing
Eran i ¥ 8 B 3R 3H
JPrint Design 313 3|3
AT w2t (<)< *
ARG ()) 6|6 33|33
Visual Identity Design I II
LR LRIER T
Independent Study 3|3 3|3
K AP B
Laws of Design Business 11 111
AR (2)
Thesis Topic Project I 1T 618 31434
Wb EE
English for Design 212 2|2
Terminology
i eoye62y7 |7 (110|107 |7 |11|1116 | 6|8 8]16|7|5]|6




- FE A EHER - 5o R
IED | TEY | IEYH | TEH L IEH | TEH | LEY | TEY
# B 2 %L
o | % EE
W A NS N N RIS N I °S
FE]
Sketch 33133
T "ok W
Computer Graphics 31333
Etai X W3
Design Inquiry 212 2|2 A
SNV
Cultural Color and 212 202+ | =* ¥
Application
@R ,,
Form Theorem 212 2|2 R
b &g ,,
Character Design 2|2 2|2z * | HE
i . 313 313 A
Image Processing
P ETIE
Digital Video Production 212 2|2
P Y] Foym
FIRER 212 2|2 A
Special Cinematography
& - R
w |3z JUser Experience Analysis] 3 | 3 = | 133 ¥
: and User Interface Design
Gl L B
. i icsl 31 3 313
p IPhotography:Special Topics
ARG
[Picture Books Design 3|3 3|3
[ENTERE
Advertising Planningand | 2 | 2 21 2
Copywriting
ORI
Video Post-Productionand | 2 | 2 22+ = HE
Effect
EIFR AP
Advanced Techniques of 212 212
JPresentation
SR B i 375
Brand Story Writing 212 2|2 AT
(X >%
Commercial Photography 313 3|3
TR VKt
Information Visualization 212 2|2
Design
wRgliE (=) (=)
Animation Production 1 11 | 4 | 4 212122




- FE A R o1 5o R
tEH |\ TEH|IEY | TED|EY | TEY | L ED | THEY
# p S B 31
y | % ELE
N SIS A SIS S S
£ ARG
[Package Design 3|3 3|3
kAR E
Light Material Designand | 2 | 2 2|2
Application
R
Advertising Design 212 2| 2
Practice
PRARK
Service Design 2|2 2|2
¢ EET Far
Advanced Packaging 313 313
Design
Liv1 9 5%
Handicrafts Workshop 21 2 212
JPractice
B
Display Design 212 2|2
B r},g;@vzu-
i [ a%ﬁf‘: s
" Book Binding Design 212 22
w |2
™ R4 A0
#L Advertising Media 21 2 2|2
; Applications
B LY o
Interdisciplinary 212 212 ,ig:
Autonomous Learning ;i
LR i
Briefing in Career 212 2 12| * | *|HE
Development
3D T %% Bl
3D Computer Graphic 2|2 212
foie f g3
Digital Maker Workshop 212 2|2
T8 40T
IPortfolio 2|2 2|2
T AIR R
Cultural and Creative 21 2 2|2
Industry
|3 7907916 |6 |11|11)10|10 |14 |14 11|11 |11 |11})12|12| 4 | 4
EBIRBELR 4204216 |6 |2 2)5|5]3|3J10[10/7|7])5|5]|4]|4
LEFI IO RBEL 102
& 1581160
2 % 3 > Bk B g A 128
B 5 i A < 2% 3+ & 1 (Bachelor of Fine Arts)




© Eigdedrgis ) (Feir) EREAK > IAALEA IS L LEGE B2 = A2 - L RA -
Ok 4 43AE
OFBRF-) (2) TARERURH-) ()5 B ELBF gz § ABBY 22 fo
B RAEIERN R g H = A EAERE rﬁyfiﬂ*‘i,g—k}* %L—%" Y ABFE > 2 EFRY SE
2440 > BRI »:’Li-,’}%slp FFEEEL A Y SIBEFE kO ]Islrflg—"i v A gt o
ko R R R AT A o



R %?10953&%??'*i’**
B REBERS 4 PP ABIHEL
110 # 01 ®* 06 p

g
Ei

AT 37 R 3
1 g 2 4 : 3 % P
PEEF Nuisolzn| ¥ |wal go|en| F |7 Bl
A A | &
2 rdlg s &
R r'ﬁ-mll’— ,\- - - }ﬁr}%%ﬁ:%qﬁ&;,l.
Advertising _P_Iannlng EB || 2| 2 FR | L] 2] 2 [mrdlaago
and Copywriting
RA&#FF0r = = RURE R %
Advertising Design By 2 2 EB | 412 2 lagpailaan.
Bl - =
. . 5 2| 2| @w 2 } AEJEE
Design Inquiry * - ® - 2 |PHERRT
9 ifuiar e ,
£ TR
Image Processing e -1 3]3 AT
FrrRERE . =
% i3 A
Special Cinematography = bl 2] 2 T
M eE R T T .
473 20
Brand Story Writing P22 T
BEpAFY " _
Interdisciplinary Ei | o | o | BB | | 9| o [REENEY
Autonomous Learning -
kg . )
Light Material Design | €& | | o | o | &8 | | 9| g [AE#HEY
and Application - B




